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Media Strategy for a Provincial Opera Group 
Performing in Tokyo 
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DIE DREIGROSCHENOPER the new production at the Biwako Hall Center for the Performinig Arts in Shiga, was 
performed as the Invitational Program for Regional Performing Arts at The New National Theater , Tokyo, in July of 
2013. We base this study on the experience of a performance by a regional opera group in Tokyo, with the desire to 
investigate whether they take any specific measures to raise their name-recognition among the public. Our goal is to 
learn from and understand the effects of this case, and investigate modes of public relations that regional universities 
should adopt in order to survive. 
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